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H interior & industrial designer Evdokia Simon dnpioupyei ekAentuopévouc x@poug, aviipeTwnifoviac mn
d10kGopnon, oav éva Oveipo nou Byaiver aknBivd. O0oa and Tic Aiyec EAAnvideC designers, nou éxouv onou-
0doel (Aovdivo kai ITahia) kar EcidikeuTel ooV Bropnxavikd oxediaopo, yvwpiler KOAG
nw¢ va dnpioupyei projects peyaAnc kAipakac, 10 onoia kKAEBOUV TIC EVIUNWOEIC.

Mac wiAd€r yio Tn onpacia Tne a108nTIKAC, TIC AnaITAOEIC TNC GOUAEIGC TNC KO TA EVIUNKWOIAKG Projects
nou €xe1 dNpIOUPYNGEL, €V pac diver 1a d1ka TnC deco tips yio 1n véa oel0v.

DREAMS

Interior & industrial designer Evdokia Simon creates sophisticated interiors by approaching
decoration as a dream come true. One of the few Greeks who have studied (in London and Italy) and
specialized in industrial design, she knows how to create large-scale projects that make a lasting
impression. She spoke to us about the importance of aesthetics, the demands of her profession and
the amazing projects she has implemented, and she gave us her own deco tips for the new season.
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“Exete omouddoe interior & industrial - furniture design. Ti we-
ptAapPdver To CUYKEKPIPIEVO QVTIKEIPEVO KAl TI 6AG YONTEVEL
TIEPIOGOTEPO OE QUTO;

‘Exo omouddoe! interior design, flopnxaviké oxediaops, kabag
katoxedlaopo emimhou. Auté o “tpimrtuxo” pe foribnoe va mpo-
oeyyilw meploodTepo T Slakdopnon, ¢ pia Tpaypdtwon Tev
oveipov Kal Twv emBupidv eKeivou, TTOU pOU epTIOTEVETAL TO
exdotote project. ITiotelie moAv oty evehiia kal oTav dueon
avtamokpion, oe pia epyaoiaxi “Siddpaon”, katd tnv omoia ep-
ydZopat pali pe Tov meAdtn pov, yla va PIopéom va Katavoion
mAiipw¢ To §1k6 ToU dpapa 1i va tov fonbiow va anoktioe! éva
dpapa, mou va tov ekgpdlel mpaypatikd. Aivw ibaitepn onpaoia
otn Aemtopépela Kai 0TV TPOOWIIOTIOINNEVD TIPOOEYYIon, TIOU
o xaBévag xpe1dletal TPOKEINEVOU va VIWOEL TIpaypatikd évav
x®po “oav To omiti Tou”. Me yonteyel mep1oodtepo To 611 Kabe
X0pog eival evtedd¢ dlagopeTikdg Kal vopile Twg auts eivat,
mou Tov KaBotd povadixké. H douleid pou emkevtpéveral otov
£0WTEPIKG 0Xed1a0116, TGOO Y1a OIKIOTIKOUG 600 Kal yla emayyeA-
paTIKoU¢ XWPoUS, eve Tautdxpova aoxolovpal evielexdg kat
pe to industrial design, oe shopping xat entertainment malls. Mou
apéoet va dnpioupy® exlemrtuopévoug Kat ouvdpa moAuteleic
XGpoug, Tou amonvéouv pia kaAAtexviki aiofnon, pe otéxo v
avafdBpion g aofnTikig Tou kdbe xHpou.

IToia n onpaciatng atefntikig otn {wi pag; Mmopei to interior
design va kavei mo 6popen tnv kabnpepivétntd pags

O 6po¢ arofntiki mapdyetat and v aiofnon, v epmeipia mou
mpoolapfdvoupe péow twv aiofnoswv. Evag 6popga Sraxoopn-
pévog xpog pmopei va aAder Spaotikd tav kabnpepvétntd
pag, va pag kdvet va aiofavopaote povadikoi kat va Kivnto-
motei 6Ae¢ pag Ti¢ arofnoeig. Eivar moAu onpavtiké va fovpe i va
gpyaldpaote oe évav X®po, o omoiog amomvéel feTikil evépyela,
moi6tnta Kat aiofnon xaldpwong. Etot, éxoupe dAlo éva émho,
Yla va avTIpeTOIICoUpe Kal va TPooTIEpVALE Ta 6TIola epmédia
ouvavtoupe otnv kabnpepvétntd pag.

ITowo deco otul cag xapaxtnpilel Kat amd moU EPTIVEECTE yia
n §1akéopnon VOGS EGHTEPIKOU XDPOU;

Oa xapaktipifa ToV £aUTO poU ¢ contemporary interior &
industrial designer, w¢ omadé Tou ovyxpovou design, To omoio yia
péva onpaivel éva povtépvo xat d1apkwg e€elioodpevo design.
‘Evag ouyxpovog x@pog Ba mpémel va xapaxtnpiletar amé kaba-
pEG ypapupég kat Aertoupyika dveon, 1wpéva umé éva mpiopa
xhaoikni¢ kopyoétntag. Ymootnpilw, ayand kai epmvéopat amo
auTo To oTUA yiati odnyei o0& XWPOUS Ae1ToupyIKOU¢ Kat ouvdpa
alofnTikd 6popgous. Eivar onpavtiké va fpeig T owoti yew-
petpia v enimlov oe kKABe XWPo Kal va NeyloTomooeIg T
82pnn tou pe mhovoieg vPEG, 6TwE yia mapdderypa amald Ao
ne Bedovdo, wote va mpoodwoeig pia 1Gaitepn mvelid oe éva
SwpdTio, Tou TmepIExel KATO0 vintage Koppdti 1 pia avtika-ot-
Koyevelako kepihio, Hivovtdg Tou €tot pia ovyxpovn aiofnon
10TopIKOTATAG Kal Sraxpovikétntag. Epmvéopar amé toug iGoug
Toug eAdTeg Hov, atmd ToV XWPO KAl TRV IEPIOXI 0Ty omoia au-
10¢ Ppioketar [Tapatnpovtag évav x@po, apéong opapatiopat
1o ¢ autog Ba pmopovoe va Siakoopnbel. Puoikd, Ta mavta
eivai mpooappoopéva otig emBupieg kat ota 8w Tou meAdtn.
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You studied interior, industrial & furniture design. What does
this field entail and what fascinates you the most about it?

I studied interior design, industrial design and furniture design.
This “triptych” has helped me to approach decoration more than
anything else as the realization of the dreams and desires of the per-
son entrusting me with their project each time.

I am a strong believer in immediate response, in a working inter-
action whereby I work together with my client, in order to fully
comprehend their vision or to help them create a vision that is truly
an expression of them. I pay great attention to detail and to a per-
sonalized approach, which is necessary for anyone to feel truly “at
home” in any space. More than anything, I am fascinated by how
each space is different, and I think that is what makes it unique. My
work is focused on interior design both for residential and com-
mercial properties, and at the same time I also do a lot of industrial
design work for shopping and entertainment malls. I like to create
interiors that are both refined and luxurious, that give out an artis-
tic vibe, towards the goal of upgrading the aesthetics of each space.

What is the importance of aesthetics in life? Can interior design
make our daily lives better?

The term aesthetics is derived from the Greek aesthesis, meaning
sensation, the experience that we perceive through the senses. A
beautifully decorated space can alter our daily life dramatically, by
making us feel unique and activating all our senses. It is very impor-
tant to live and work in spaces that exude positive energy, quality,
and a sense of relaxation. This gives us another “tool” to help us
deal with and overcome the obstacles we deal with on a daily basis.

Which deco style characterizes your work and where do you draw
inspiration to design a new interior?

I'would say thatI am a contemporary interior & industrial designer,
an adherent of contemporary design which to me means design that
is modern and constantly evolving. A contemporary space should
feature clean lines and functional comfort, viewed through a prism
of classical elegance. I support, love and am inspired by this style
because it leads to spaces that are functional and at the same time
aesthetically beautiful. It is important to find the right furniture ge-
ometry for each space and to maximize its warmth through rich
textures such as soft linen and velvet, in order to add a special touch
to aroom that is home to a vintage piece or an antique — family heir-
loom, thus lending it a modern sense of historicity and timelessness.
Iam inspired by my clients, by each space and its surrounding area.
By observing a space, immediately I start to visualize how it could be
decorated. Of course, everything is adapted to each client’s wishes
and desires.

You designed this year’s spectacular Christmas decorations at
Mediterranean Cosmos. How demanding is a project like this
and what did you take into consideration in order to complete
it successfully?

It was a very interesting project and a true challenge for several rea-
sons. Firstly, Mediterranean Cosmos is an exceptional shopping
mall that operates in keeping with international standards — my
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EmpeAnbBikate Tn @eTivii, EVIUTIOOIAKA XPIGTOUYEVVIATIKD
Srakéopnon tou Mediterranean Cosmos. II6co amartnTiké givat
éva Této10 épyo ka1 Tt Adfate uTIéyIv oag yia tTnv emtuxnpévn
oloxAnpwon Tou;

"Hrav mpaypatikd éva eviiagépov épyo kat pia aAnivi mpéxAnon
yia moMoug Aéyoug. Apxikd yiati to Mediterranean Cosmos eivat
éva eZaipeTiké epTIopIKS KEVTPO, To omoio Aertoupyei pe Siebvi
TPOTUTIA -N EPTIEIPIQ TIOU €X@ ATIO TNV YEVETEIPA HoU TV Apepiki,
0 PNTPOTOAN TV ENTIOPIKWY KEVIPWY, £ival 6TI TO OUYKEKPIPEVO
eNTIOPIKG KEVTPO dev éxel Timote va {nAéyel amé ta malls tou e€w-
TepikoU- Kal Katd devtepov yiati yia epéva ritav e€aipeTikd TipnTI-
K6, 6T1 o1 uelBuvoi Tou pe poogyyloav yia auti Ty ouvepyaoia
péow internet, eve eixav de1 v Souleid pou. Ondte katadaPaive-
Te mwg n euBlvn kai n TP ftav aképa peyalUtepn Kai o facikég
oU 0Téx0G ATav va Ipoo@épw KAt SlagopeTikd, molotikd, mou Ba
Kdvel T Slagopd otoug meddteg Tou epmopikoy Kat fa Toug opop-
@Uvel aképa Iep1oo6TePO Ty Adn Spopen kai yepdtn ouvaiobnpa
xplotouyevvidtikn mepiodo. Exovtag 6Aa ta mapamdve oto puald
pou n mpéxAnon Eexivnoe ka1 amo@dotloa mwg 6Aa 6oa Ba Snpoup-
yriow Ba eival custom made, xelpotrointa yia To pTIOPIKS KAl T
®eooalovikn. Ta oxédia mpaypatomouibnkav évav xpévo vwpitepa
kat n Snpovpyia TV e1I8IKGOY KATAOKEUNV KpATNOE TEP(TIOU OKTH
piveg. Ta aotépia amotelovv éva povadiké oxédio, mou émpeme
va emPAéne amé moAU kovtd tn dadikaocia kataokeung Toug, To
1&g Ba yualiZouv tn vixta, Gote va exmépmouy v aiobnon mou
eixa oto pualé pou, v uen mou Ba éxouv, To akpiféc xpdpa Toug.
‘Otav mapouvoiaZa auté To project, autd moU £ixa 0To puaisd pou
Atav 6Aot va BéAouv va épBouv oto Mediterranean Cosmos, @ote
va gwtoypagnbovv kdtw amé ta aotépia. Kai auté vopifw fntav
n peydAn tou emrtuxia. [TapdAAnAa, o1 xprotouyevvidtikeg pmdleg
Atav éva éveipo mou €yive mpaypatikétnta. [Ipv ané dvo xpovia,
Katd ™ didpkela evég taid1ou otny Apepikii Kal OUYKeKpInéva
oto Rockefeller Center, £i6a va koopoUv v kevipikétepn mhateia
g Néag Yopkng auTég o1 amioTeuTeg XploToUyevvIATIKeG NTIAAEG,
Bavpaoca v 16éa kai v texviki, mapatnp@vtag Tov KGopo mou
1§ potoypagile. Exeivn tn otiypn oké@tnka mwg éva 1600 auto-
vénTto avtikeipevo yia ta Xpiotovyevva pmopei va yivel state of art.
‘Otav oxediala to concept kai eida autég Ti¢ eZaipeTIKEG mMOTvVeS
Tou Mediterranean Cosmos to Ip@To Ipdypa mou oKé@TnKa Atav
va puid€e avtiotoixeg pdleg, Kote va ddow évav dAdo “aépa”
otov ouvoAiké otoAiopd. AmotéAeoe peydAn mpéxAnon kabo¢ av
Kat potdZouy eUkoAo va yivouy, TIpeTie va KATAOKEUAOOUIE ApKe-
Td mpéTuTia, Kote va fefarwboupe yia to akpiféc oxnpa. Tehikd,
1o anmotéAeopa Pynke vmépoxo kat 6Aot To amilavoav. Nopilw,
TAVTeG, Tug To mo 181aitepo koppdt fitav to Dome. Eival pia
KATaoKeun oty omoia pmopw va mpoofétw otoixeia kdhe xpdvo,
KAVOVTAGG To KA amoAutwg povadikd. H yevika pou1déa fitav n ma-
yKoopiotmoinon, 6Tt 6ot o1 dvBpwol pmopovpe va evwboupe kdtw
Q1o To Q¢ TV aotepl®v. Ooov agopd 0To E0WTEPIKG KOPNATI, O
oxed1aopd¢ Tou X10vavlpwIIou Kat Twv XploTouyevvIATIK@Y Aou-
Aoudidv ritav 16iaitepa euxdprotn kat Sraokedbaotiki Sradikaoia.

"Edwoav éva Zexwploté oTUul 0TOV E0WTEPIKG XWPO TOU EPNTIOPIKOY
TdpKou péoa aé pia amhi ka1 mapdAAnda kopyn oK, VIUpévn
e Zeotd xplotouyevvidtika @ tdkia. To ouvoAiké amotéAeopa Be-
wp® ¢ “pidnoe” ameubeiag otnv Kapdid TWV EMOKETTAHY.

N DUSTIRTIATL

DESIGNER AN

TA TRENDS EINAITIANTA OMOP®A

KAI EYTIPOXAEKTA, APKEI NA =EPEI KANEIX
MNO>X NA TA ZYNAYAZEI KAITIQX NA KANEI

ENA ENAIAOEPON DESIGN STATEMENT,
A TON EAYTO TOY KAI TOYXZ
ATATTHMENOYZ TOY!

experience from my birthplace in the USA, the land that invented shop-
ping malls, is that Mediterranean Cosmos is easily comparable to the
best shopping malls abroad. And secondly, for me it was a great honour
when the mall’s executives reached out to me via email for this collab-
oration, after having seen my work. As you can understand, this great
honour also translated into a great responsibility, and my primary goal
was to create something different, of the highest quality, that would be
novel for the shopping mall’s visitors and would make the already beau-
tiful and emotional holiday season even lovelier for them.

With all of that in mind, the challenge began asI decided that everything
I would create would be custom- and hand-made, unique for the mall
and for Thessaloniki. The designs were finalized a year in advance and
the special constructions took almost eight months to complete. The
stars are a unique design and I personally oversaw their construction
very closely to ensure how they would shine at night in order to im-
part the sensation I had in mind, their texture and their exact colour.
When I was presenting the project, my idea was that everyone would
want to visit Mediterranean Cosmos to take pictures under the stars.
And I think that was the design’s great success. At the same time, the
Christmas baubles were like a dream come true. Two years previous-
ly, during a trip to the USA and specifically to New York, I saw them
decorate Rockefeller Centre, in one of the most central locations in the
city, with these amazing Christmas baubles; as I watched people taking
pictures, [ admired the concept and the technical implementation. That
was the moment when I realized that such a “staple” of Christmas décor
can become a work of art. When I was designing the concept, I saw these
amazing pools at Mediterranean Cosmos and my first idea was to create
corresponding baubles to lend a new “ambience” to the overall decora-
tion. It was quite a challenge, since they may appear easy to make but we
actually had to construct several prototypes before finalizing the exact
shape. Ultimately, the outcome came out wonderful and everyone en-
joyed it. But I believe that the most amazing piece was the Dome. Itis a
construction to which I can add different elements each year, making it
completely unique. My overall concept was globalization — that all peo-
ple can come together under the light of the stars. As for the interiors,
designing the snowman and the Christmas flowers was a pleasant and
fun process. They lent a distinct style to the shopping mall’s interiors
through a simple but elegant visual, adorned with warm Christmas fairy
lights. I believe that the overall result spoke directly to visitors” hearts.

TRENDS ARE ALWAYS INTERESTING AND

FUN, SO LONG AS ONE KNOWS HOW
TO MIX AND MATCH THEM IN ORDER
TO CREATE AN INTERESTING DESIGN
STATEMENT FOR THEMSELVES
AND THEIR LOVED ONES.



[Toi0 deco trends Eexwpidere
Y10 Tnv avoIEidTikn/KoAokaipiv
0€{0v noU dIAVUOUpE;
Mnopeite va pac dnoeTe pepika
tips, 10 onofo Ba pépouv 0€pa
avavéwaonc aTov X®po pac;

Efvar yeyovdc nwe evBouaiGZopar idiairepa
orav okEQropal Ta avoifidnika projects. 1diwg
perd and évav 1600 kPO xEpwva, £ivar noAU
wpaio va nepipévelc pia nidouatn Avoign kai
£va {0t kahokaipr. NopiZw nwe n kaAdTepn
npG6raon eivar ndvra va avapadpifoups Tov
X(PO Pac pe AenTOPEPEIES K1 NPOOBAKEC, Nou
£lva 0UPQWVEC PE TIC TDEXOUOEC TATEIG, MG
TaUTOXPOVA Efval KOI BIAXPOVIKEC.

* To Behoudo, yia napddeiypa, anoteel va
noAU duvard trend autA Tn oniypn, 10 0noio,
Opwe, £xe1 dIAPKEIN 010 XP6VO, KOBWG Efval
£uUnPOOOEKTO BAEC TIC ENOXEC TOU £T0UC. TO
KaAokaipi eivar dpooepG kai Tov xE1uwva ZEaTo,
£v() 0uvAuaZeTal TEAEIO pe TNV cool yonTEia Twv
eninAwv Kai v AenTopePEIwv and pnetov. Eva
TE1010 0UVOAO Bivel évav ekhenTuopévo aépa
0TOV X(PO pac.
* ‘Eva eniong evdiagepov trend givai ta
perahikd nhaioia, nou diaxwpicouv vontd
TOUG £VIOiOUG X@POUE M Enavanpoadiopifouv
TNV £1KOVa EvOC pndviou N eveg eEwTePikoU
X(Pou. To peTaAIKO Qivipiopa Twv nAdIoiwy
aut@v ouvdudZetal noAd GpOPQA PE par Paupeg
Bpuoec aro pndvio i Tnv koudlva.
* MapdMnAa, o1 Aentopépeies and Asuko
pdpuapo o kdBs dwpdno npoodidouv pia
Kouwn mvehd.
* Ta xpauara nou 6a npwTaywvIoTAGOUY 0T0
interior design auti tn o£{0v &ivar va anad
Aeukd, nx. éva dove grey, eva Ba pnopoloape
va npooBEcoupe €va yrivo npdoivo f éva anad
ykoI, éva “silver dollar”, 6nw¢ 10 anokaAw.
* Mia ak6pn tdon nou Ba doUps noAU sivai ta
prints, aAG o€ peyahuTepn kAipaka an’ 6,1 1a
£xoupe ouvnBioel.
* To okavdvapBiké otul pe kapnUAE lva eni- -
on¢ noAU duvard autiv Ty £noxn, ouvduaouE- ' ﬁ { 40
[ by

vO pg BeAoUdO, pnetdv Kai PETAMIKO yKOI.

* 01 ekrevelC Toixoypaoieg divouv {wi o€ kGBe
Owpdno tou ommo kai, dtav EpnvéovTal and
00N, £xouv pia noAU xahapwriki enidpaon.

* Téhoc, Ta Tpomikd QuTA E0WTEPIKOU XWPOU
Bdcouv tn Bk TOUC MIvENId, EVOWUATWVOVTAC - -
™ QuOIKI OpOP@IA OTO ONITI PG KAI EVONOIWM-

VTAG TOV E0WTEPIKG KaI EEWTEPIKG XWPO.
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Which deco trends do you con-
sider standouts for this spring/
summer season? Can you give
us a few tips that will help re-

fresh and renew our interiors?

The truth is | get very excited thinking about
springtime projects. Especially after such as
cold winter, it is wonderful to look forward to
asunny spring and warm summer. | think the
best decorating recommendation is always to
upgrade our space with details and additions
that are on-trend but also timeless.

* For example, velvet is a very strong trend
right now, but it is also a time-resistant choice
because it is welcome in every season. It is cool
in the summer and warm and in the winter, and it
works perfectly with the cool charm of concrete
furnishings and details. Such an arrangement
will add an air of refinement to your interior.

* Another interesting trend is metal frames that
visually divided open-plan spaces or redefine
the image of a bathroom or outdoor space. The
matte metal finish of these frames works well
with matte black water taps for the kitchen or
bathroom.

* At the same time, white marble details add
atouch of elegance in every room. The colour
palette that will dominate interior design this
season includes a soft white, e.g. a dove grey, to
which | would add an earthy green or a soft grey,
a “silver dollar” as | call it.

* Another trend that we will be seeing a lot of
are prints, but on a much larger scale that we
are used to.

* The curvy Scandinavian style is also very
strong right now, combined with touches of
velvet, concrete and metal grey.

* Large-scale murals give life to every roomin
the house and, with nature-inspired themes,
also have a very relaxing effect.

* Finally, tropical house plants add their own
unique touch, by incorporating natural beauty
into the home and creating a unified indoor-out-
door vibe.



